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Social media has transformed how youth
connect, express themselves, and seek
support—but it’s also created new avenues
for exploitation. Traffickers increasingly use
online platforms to identify, groom, and
manipulate vulnerable youth.

Introduction
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OUR GOAL:
to promote digital trust, empower
youth, and disrupt the online tactics
traffickers use—before exploitation
occurs.

Protecting youth from online sex trafficking begins by understanding the digital
pathways that make exploitation possible—and ensuring youth are included in the
conversation about how to close them.

The “Preventing Youth Sex Trafficking: Social Media Toolkit” is a Social Media
Outreach Toolkit that equips educators, mentors, counselors, caseworkers, health
professionals, and other youth-serving adults with digital safety content that is youth-
informed, evidence-based, and adaptable to your outreach strategy.

The toolkit explores how online interactions evolve into exploitation and builds
awareness of grooming tactics through the following sections:

Understanding Online Pathways to
Youth Sex Trafficking
Theme 1: Grooming Through
Flattery, Fame, & Visibility
Theme 2: Emotional Grooming &
Support-Seeking
Theme 3: Sextortion &
Disappearing Content

The final sections of the toolkit will help you activate this knowledge
through practical, ready-to-use social media outreach tools, including:

Theme 4: Anonymous Platforms &
False Opportunities
Theme 5: Cross-Platform
Grooming
Theme 6: Building Digital Trust
with Youth

Creating Social Media Posts
Sample “Mix & Match” Posts
Sample TikTok-Style Video Post Ideas

Hashtags
Calls to Action

Preventing youth sex trafficking online takes more than
awareness—it requires informed, youth-centered action.
Social media can be a risk, but also a space for
prevention and empowerment. When adults listen
without judgment and build trust, youth are safer.

START THE CONVERSATION.
SHARE THE MESSAGE. 
BE A TRUSTED ADULT.

http://iofa.org/tta
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Understanding Online Pathways to
Youth Sex Trafficking
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The internet has created new, hidden pathways
for traffickers to identify, groom, and exploit
vulnerable youth, often without anyone else
noticing. Today’s traffickers don’t need to
physically snatch or abduct young people—they
can build relationships slowly through direct
messages, comments, or even support on a
vulnerable post. Understanding how these online
interactions evolve into exploitation is a critical
first step in prevention.

Youth are online in nearly every part of their lives—
socially, academically, emotionally—and
predators know this. Traffickers use social media
platforms to scan for signs of vulnerability:
youth expressing loneliness, mental health
struggles, rejection, or the desire for belonging.
These emotional openings become gateways for
grooming, especially when paired with
unsupervised or anonymous use. A trafficker may
approach a teen posing as a peer, mentor,
romantic interest, or someone offering
opportunity or support. Once trust is built,
manipulation follows.

Traffickers often exploit emotional and psychological needs by offering what youth
are seeking: validation, escape, belonging, or independence. They may promise love,
money, housing, or a modeling career. Over time, they isolate youth from their support
networks, foster secrecy, and push boundaries until youth feel dependent or trapped.
These tactics can be subtle and slow-moving, making them difficult to recognize
without open communication and digital literacy.

Youth sex trafficking is no longer confined to street corners or public spaces—
it often begins online.

THE HOOK:
Visual: 
A smartphone screen
showing a social media
feed with posts like:

“I feel so alone
lately…”
“Nobody cares about
me.”
“I wish someone
understood me.”
“Feeling worthless
today.”

Caption/Text: 
Traffickers are watching.
These posts may seem
harmless, but to
predators, they're signals.
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Mental health challenges like
depression, anxiety, trauma, or self-
esteem issues can also make youth
more susceptible to traffickers’
tactics. Online platforms become both
a space of coping and risk. Yet, many
adults are unaware of how these
dynamics play out online, or they
underestimate how powerful digital
relationships can feel to young people.

Understanding Online Pathways to
Youth Sex Trafficking
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Youth voices must be central to
prevention efforts. Adults cannot
assume they understand the apps
youth use, the language they speak
online, or the pressures they face.
Instead, effective prevention involves
listening to youth, respecting their
experiences, and co-developing digital
safety strategies that reflect their
reality. This requires shifting from
control-based models of supervision
toward a trust-based model of digital
engagement.

Educators, counselors, mentors, and caregivers need to understand how trafficking
can start with something as seemingly innocent as a compliment, a friend request, or
a supportive DM. Service providers should be equipped to have empathetic,
judgment-free conversations with youth about their online lives. When young people
feel seen, heard, and understood, they are far more likely to disclose concerns or seek
help before exploitation occurs.

The first step is building awareness—not just of the platforms, but of the
grooming tactics that often go unnoticed. 

THE PROCESS:

Youth posts
online Trafficker

scans for
vulnerability

Trafficker
initiates contact

Grooms with
false promises 

Isolation &
manipulation

Exploitation
begins

1 2
3

4

5
6
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Instagram: emphasizes aesthetics and
public engagement, making flattery an
effective grooming tactic.

Many youth use social media to gain visibility, connect socially, and build
confidence through public-facing content. But traffickers manipulate this
openness by offering praise, modeling opportunities, or a path to online fame.

Key Platforms:

Grooming Through Flattery, Fame, & Visibility
Theme #1

TikTok: uses a powerful algorithm that
exposes youth to tailored content—both
good and bad. Posts about loneliness,
body image, or running away can attract
attention from predators who initiate
contact through comments or duets.

Reddit: is often used by traffickers
under the guise of “advice” or
“support,”particularly in forums related
to mental health, homelessness, or
financial hardship.

Flattering Comments

“You should model”
“You have the look” 
“Are you famous?”

that start as compliments
and escalate to private
photo requests

Hashtag Targeting Offers

#teenmodel
#youngbeauty
#modelsearch

for exposure, travel, or
money—usually with strings
attached
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Tactics to watch for: 

PREVENTION MESSAGING
Teach youth to question
too-good-to-be-true
offers
Promote critical thinking
around validation and
attention
Help youth recognize
flattery as a grooming tool
—not a compliment
Reinforce privacy settings
and help youth avoid high-
risk hashtags
Avoid judgment; focus on
open dialogue and harm
reduction

DMs

http://iofa.org/tta
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I know what you’re going
through,” 
“You can trust me,” 
“Don’t tell anyone—it’s just
between us”

Youth often turn to digital platforms to express emotional struggles—sometimes
more openly than in real life. Predators exploit this vulnerability by positioning
themselves as rescuers, confidants, or friends who “understand.”

Key Platforms:

Emotional Grooming & Support-Seeking
Theme #2

Twitter/X: allows strangers to
reply to and DM youth after
seeing emotionally charged
tweets

Discord: enables long-term emotional
grooming via group chats or private
servers, often branching from gaming
or interest-based communities

Reddit: is often used for anonymous
support—making it easy to manipulate
vulnerable youth under the guise of
empathy

Emotional Offering

They often pose as peers or
older mentors offering
comfort or escape
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Think critically: 

Use of phrases like:

Vulnerability

Traffickers search for
emotionally vulnerable posts
and respond with empathy

DMs
Private DMs escalate after
public replies

“Does this person respect
my boundaries?”

Use Privacy Tools:
Lock accounts, enable
mutual DMs

 Spot Red Flags:
Learn grooming
language, beware
secretive “kindness”

Open Dialogue
Create safe spaces to
discuss online experiences

PREVENTION MESSAGING

Tactics to watch for: 

http://iofa.org/tta
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“Send more or I’ll share this
“I saved your photo—now
do what I say”

Normalize the idea that no
message is ever truly gone
Reinforce that youth are
not to blame for being
manipulated
Teach youth how to
recognize early signs of
sextortion
Encourage them to save or
screenshot anything that
makes them
uncomfortable
Empower youth to ghost,
block, or report—without
shame

Apps that allow for ephemeral content and casual interaction can feel “safe” to
youth—but these same features are frequently exploited by predators for
sextortion and coercion.

Key Platforms:

Sextortion & Disappearing Content
Theme #3

Discord: enables private
communication and has limited
oversight, making it a tool for
continuing manipulation

Fear

Youth may fear judgment or
punishment, so they stay silent
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Threats

Disappearing Messages

Traffickers use disappearing
messages to lower youth’s
guard

Grooming
Grooming may begin with
“streaks” or selfies and escalate
to explicit image requests

PREVENTION MESSAGING

Tactics to watch for: 

Instagram: DMs are also used to request
images and shift conversations to less
visible platforms

Snapchat: disappearing messages, Snap
Map, and streaks are often used to
establish rapport and pressure youth for
photos

http://iofa.org/tta
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Reddit: Youth may be drawn to
communities discussing real-life struggles;
traffickers use these to manipulate through
coded language

Omegle/Yubo: Random video/text chat
features allow instant contact with
strangers—few protections or moderation

PREVENTION MESSAGING
Talk to youth about all the
platforms they use—not
just “social media”
Help youth understand
how anonymous help can
turn exploitative
Encourage critical thinking
on online advice and offers
Guide youth toward
supportive, moderated
online spaces
It’s OK to ask adults
questions about digital
safety—even on “weird” or
unfamiliar platforms

Predators post “advice” in
vulnerable forums offering a
way out—through “sugar
lifestyle,” “safe housing,” or
“fast cash”

They offer gifts or flattery
in exchange for attention
or photos

Anonymity can feel freeing to youth—but traffickers take advantage of this by
offering fake support, relationships, or opportunities on anonymous or gaming
platforms.

Key Platforms:

Anonymous Platforms & False Opportunities
Theme #4

Discord: Allows for continued, unsupervised
engagement, sometimes within invite-only
groups discussing adult content

Traffickers encourage secrecy
and often promise protection
or privacy
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On gaming platforms, they
initiate contact using in-game
chats and then transition to
private platforms (e.g.,
Discord)

Roblox/IMVU: Appear as games but include
social features that enable contact with
strangers under avatars

Tactics to watch for: 

http://iofa.org/tta
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PREVENTION MESSAGING
Encourage youth to slow
down and think critically
when someone tries to
move platforms
Reinforce that grooming is
a process, not a one-time
act—it builds slowly
Provide tools for youth to
pause, assess, and seek
support
Teach that switching
platforms is a common red
flag—not just “normal”
behavior

The trafficker suggests, “Let’s
talk on Snapchat” or “DM me
on Discord”

Initial connection may begin
on TikTok or Instagram
through public comments

Traffickers are strategic—they rarely stay on one platform. They start where
youth feel safe, then move the conversation to another space with fewer
barriers or more anonymity.

Why It Matters:

Cross-Platform Grooming
Theme #5
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Tactics to watch for: 
Public Private

Once rapport is built, pressure increases with more secrecy & control

Many youth don’t recognize the
grooming pattern because it happens
in small steps, across apps

1

Moving conversations across
platforms makes it harder for adults
to monitor or intervene

2

Each app offers different risks, and
traffickers use these to their
advantage

3

Patterns are Missed

Difficult to Track

Varied Risks

http://iofa.org/tta
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This isn’t about telling youth to get offline. It’s about helping them navigate
safely—by replacing fear with trust, control with collaboration.

Building Digital Trust with Youth
Theme #6

 iofa.org/tta Preventing Youth Sex Trafficking: Social Media Toolkit

When it comes to preventing youth sex
trafficking online, building digital trust
between adults and youth is arguably
the most important element.
Traditional approaches that rely on
strict monitoring, surveillance, or
punishment often backfire—leading
youth to hide their online activities,
avoid disclosures, and disengage from
conversations about safety. Instead,
prevention efforts must center on
respectful, empathetic engagement
that honors youth voices and
experiences, creating a foundation
where honest dialogue can thrive.

Many adults who work with youth—
educators, caseworkers, mentors, and
health professionals—are not native
users of the digital platforms that youth
frequent. This gap in digital literacy can
create misunderstandings or
assumptions that limit effective
communication. Youth may feel that
adults don’t “get” their online world,
leading to mistrust or secrecy. Service
providers can bridge this gap by
investing time in learning about
popular apps and digital trends, and
inviting youth to be co-teachers in this
process.

Why Trust Matters

OVER-MONITORING OR
PUNISHMENT LEADS TO
SECRECY.

TRAFFICKERS EXPLOIT DISTRUST 
Providers should also be mindful that
traffickers exploit distrust between youth
and adults by offering “safety,” attention,
or validation that adults may not provide.

WHEN YOUTH FEEL
RESPECTED, THEY’RE FAR
MORE LIKELY TO SHARE
ONLINE EXPERIENCES.

11
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Ask, don’t assume: “What
apps do you use most?”
“What’s fun and what’s
stressful about it?”

6

2
Co-create digital safety
plans based on youth’s actual
behaviors and concerns.

Use non-judgmental, harm-
reduction oriented
language (e.g., “Let’s talk
about staying safe on
Snapchat” instead of “You
shouldn’t be on Snapchat”).3
5

Include youth voices in outreach
materials and planning to resonate
with youth and provide invaluable
insight for service providers. 

Normalize
check-ins about
online life just
like you would
about school or
friends.

Effective Strategies

4 Use open, ongoing
communication about
online experiences to
help youth feel less
isolated.

1

Theme #6
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Building Digital Trust with Youth:

Building digital trust is a foundation for all other prevention efforts. By moving away
from control and toward collaboration, adults can create spaces where youth feel
heard, respected, and protected. This approach not only reduces vulnerability to
trafficking but also supports youth empowerment and resilience in an increasingly
digital world.

1

12
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Creating Social Media Posts
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This section offers guidance on crafting posts that are not only informative but also
visually appealing and authentic to the experiences of young people. By combining
thoughtful imagery with key messages grounded in youth realities, service providers
can create content that sparks awareness, encourages conversation, and promotes
safer online behaviors.

Suggested visuals include illustrations, GIFs, and short video or audio clips that
highlight specific risks and protective actions on various platforms. Youth voices,
presented through quotes and real stories, amplify the impact by making the
messaging personal and trustworthy. Iconography representing popular platforms
helps users quickly connect content to the apps youth use daily.

Central to these posts are key messages that debunk common myths about
trafficking, emphasize the importance of trust and non-judgmental listening, and
affirm youth rights to digital safety without shame. Together, these elements create a
foundation for social media content that educates, empowers, and ultimately helps
prevent youth sex trafficking online.

Effective social media outreach requires more than just words—it needs engaging
visuals and clear, relatable messages that resonate with both youth and adults.

Key Messages

TRAFFICKING DOESN’T ALWAYS LOOK LIKE KIDNAPPING.
It can start in a DM, a compliment, or a fake opportunity.

DISCLOSURES START WHEN YOUTH FEEL SAFE
—NOT WATCHED.

PREDATORS USE THE SAME APPS YOUTH USE.
Education must match tech realities.

Adults must listen first and judge later.

TRUST IS THE FIRST STEP IN PREVENTION. 

YOUTH DESERVE DIGITAL
SAFETY, NOT DIGITAL SHAME.

13
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Creating Social Media Posts

 iofa.org/tta Preventing Youth Sex Trafficking: Social Media Toolkit

Strong, youth-informed visuals can significantly enhance social media posts and
increase engagement. Effective imagery not only draws attention but also helps
communicate sensitive messages in accessible and relatable ways. When creating
visuals for trafficking prevention content, it's essential to use trauma-informed, non-
sensational imagery that empowers rather than frightens.

Below are recommended visual styles and examples to accompany your posts:

Illustrations or GIFs
Use subtle, clear, and emotionally resonant illustrations or simple animations to depict
online safety behaviors and red flag scenarios. Suggestions include:

CONTENT EXAMPLES

Graphic showing a progression
from friendly messages to
uncomfortable or manipulative
ones. For example:

Friendly: “Hey, you’re really
cool.”
 Manipulative: “Don’t tell
anyone I messaged you.”

Turning Off Snap Map
A step-by-step GIF or static
image showing how a youth can
disable Snap Map on Snapchat,
emphasizing control over
privacy.

Locking a Twitter Account
Visual walkthrough of setting a
Twitter/X account to “Private” or
limiting DMs to followers only.

DMs Turning Suspicious

TIP: ALWAYS TEST VISUALS 
with youth focus groups when possible.
Ask: “Would you stop scrolling to look at
this?” or “Does this feel real or staged?”
Youth feedback ensures relevance,
clarity, and trust.

VISUAL
EXAMPLE:

Visuals

14
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Creating Social Media Posts
Youth Quotes in Stylized Graphics
Share real quotes from youth (with consent or anonymized) in branded, eye-catching
graphics. Use youth-centric fonts, colors, and textures that match platform aesthetics. :

CONTENT EXAMPLES

“They said they understood
me… but then they asked
for pics.” — Age 15

These can be shared as
standalone posts or paired with
safety messages.

“He messaged me every
day. It felt like love—until it
didn’t.” — Age 17

Short Video Clips or Audio Overlays (1–2 Minutes)
Video and audio storytelling is one of the most powerful tools on social platforms.
Include:

First-person youth narratives
(acted or anonymized):

“How it started… how I got out.”

Peer-to-peer safety tips:

Youth sharing how they set
boundaries or reported a
suspicious message.

Use captions for accessibility
and always offer content
warnings when needed.

VISUAL
EXAMPLE:

Service provider explainers:

Short clips of trusted adults
explaining what grooming
looks like online.

15
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Creating Social Media Posts
Icons for Each Platform
Visual branding helps viewers quickly understand the context. Use recognizable, high-
contrast icons representing each platform next to your message or on the visual itself:

These platform identifiers help
tailor posts and catch the eye of
youth already using them.

INSTAGRAM

SNAP CHAT REDDIT

TWITTER/X TIKTOK DISCORD

Sample “Mix & Match” Posts
Use these as-is or modify to fit your community’s voice.

TIKTOK

“A comment isn’t just a comment
when it’s part of grooming.”
 #RedFlag #YouthSafety
#OnlineAwareness

“If they say ‘you’re mature for
your age’—pause. That’s a tactic.”
 #DigitalBoundaries
#TikTokSafety

“Traffickers know what you post.
That’s why your privacy settings
matter.”
 #TikTokTips #ProtectYourPage

“Likes feel good—but your safety
matters more.”
 #KnowTheSigns #OnlineGrooming
#YouthVoices

16
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Sample “Mix & Match” Posts

SNAPCHAT

“Disappearing messages don’t
mean safe messages. If someone
pressures you for pics, it’s okay
to ghost them.”#SnapSmart
#SextortionAwareness

“What started as a streak turned
into a threat.” Youth Story
Highlight #DigitalBoundaries
#YouthSafety

ENGAGING YOUTH

“Want youth to talk about what’s
happening online? Start with
trust, not control.”
 #ListenFirst #DigitalTrust

“What makes us feel safe telling
an adult? When you don’t make
us feel stupid.” Youth roundtable
audio clip #RespectMatters
#YouthVoices

INSTAGRAM POST

“Not every ‘model scout’ is real.
If someone you don’t know slides
into your DMs, check in with a
trusted adult.” #InstaSafety
 #DMsCanBeDangerous 

“They complimented my photos.
Then asked for more.”Real youth
quote, age 15 #YouthVoices
#ImageBasedGrooming

TWITTER/X

“If someone you don’t know
offers emotional support out of
nowhere, ask yourself why. It’s
not always kindness.”
#SafeTweeting
#TraffickingTactics 

“I tweeted I was sad. Someone
DMed offering to ‘help me
escape.’ That’s how it began.”
Audio clip  #XAwareness

REDDIT

“If someone on Reddit offers you
money, housing, or a way out —
it’s not generosity. It could be a
trap.”#RedditRisks #YouthSafety

“They said it was a sugar lifestyle.
I didn’t know it meant giving up
control.” Youth quote, animated
video available #OnlineGrooming
#DigitalConsent

GENERAL POST 
(FOR FACEBOOK, LINKEDIN, ETC.)

“A ‘friend’ online asking for pics
or secrets isn’t just risky—it
could be grooming. Talk to
someone you trust.”
#OnlineSafety #YouthVoices

“Knowing the app isn’t enough.
Knowing how it’s used to exploit
youth is what stops traffickers.”
 #DigitalTrust
#TraffickingTactics

17
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Sample TikTok-Style Video Post Ideas

EDUCATIONAL TIP VIDEO 
(FROM ADULT OR YOUTH)

Voiceover or talking to camera:
 “Here’s how grooming can start
on TikTok:

1. A stranger comments
something nice.

2. They follow you and slide into
DMs.

3. They say they understand you
better than anyone. That’s
not friendship. That’s a red
flag.” #DigitalBoundaries
#KnowTheSigns #YouthSafety

DUET OPPORTUNITY 
(FOR YOUTH ENGAGEMENT)

Original Post Prompt:

 “If someone online said
something that felt off, what did
you do?”

Encourage Duets from youth
sharing safe ways they handled a
situation.
 #YouthVoices #DigitalTrust
#TikTokTalks

REAL QUOTE / ANIMATED TEXT

Youth quote overlay:
 “They saw my video about
feeling alone and said they could
help me. It wasn’t help.”
 —Age 16

 SKIT OR POV CAPTION:

“He said I had the ‘look.’ Asked if
I ever thought about modeling...
That’s how it started.”

Message: Grooming can begin
with compliments. Trust your
gut.
 #TikTokSafety
#NotEveryScoutIsReal
#GroomingAwareness

TEXT OVERLAY ON
TRENDING SOUND

Use popular soft or dramatic
audio track

Text on screen:
"He commented on all my
videos."
"Then he messaged me..."
"Then he asked for pics."
 Final text: "That’s not a fan.
That’s grooming."
 #OnlineSafety #YouthVoices
#TikTokGrooming

Caption:
 Sometimes traffickers show up
as “supportive” strangers. Listen
to your gut.
 #OnlineExploitation
#GroomingTactics #YouthSafety

18
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Hashtags
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Using relevant, consistent hashtags
helps target audiences find your
content more easily and encourages
community engagement around these
critical issues. This section provides a
curated list of suggested hashtags
tailored to the themes and platforms
covered in this toolkit—designed to
boost awareness, foster dialogue, and
promote digital safety for youth.

General Safety #OnlineSafety #YouthVoices
#DigitalConsent

Instagram #InstaSafety #DMsCanBeDangerous
#ImageBasedGrooming

Topic Suggested Hashtags

Snapchat #SnapSmart #SextortionAwareness
#DigitalBoundaries

Twitter/X #SafeTweeting #XAwareness
#TraffickingTactics

Reddit #RedditRisks #YouthSafety
#OnlineGrooming

Trust-Building #ListenFirst #DigitalTrust
#RespectMatters

Hashtags are powerful tools or amplifying your social media outreach, increasing
visibility, and connecting your messages to broader conversations about youth
safety and trafficking prevention. 

INSTAGRAM CAPTION EXAMPLE:

19
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Calls to Action
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Empowering youth and those who support them to
take meaningful steps is key to preventing online-
facilitated youth sex trafficking. This section provides
tailored calls to action designed to inspire service
providers, youth, and the broader community to
engage actively in online safety and awareness efforts.

FOR SERVICE PROVIDERS

“Create space for digital
conversations today.”
Encourage open, judgment-free
dialogue with youth about their
online experiences.

“Start by asking, not assuming.”
Foster trust by listening first
and understanding youth
perspectives before offering
advice.

“Review your organization’s
digital safety strategy.” Ensure
your programs and policies
reflect current social media
realities and youth needs.

FOR EVERYONE

“Share this to keep youth safe
online.”
Encourage spreading awareness
within communities to broaden
protective networks.

“Make online safety part of
every youth conversation.”
Promote integrating digital
safety into routine discussions
with youth.

“Share this to keep the
conversation going.”
Sustain momentum by keeping
dialogue active and visible.

FOR YOUTH

“You don’t owe anyone your
photos, your attention, or your
silence.”
Reinforce youth autonomy and
boundaries in digital
interactions.

“You are never alone. Talk to
someone you trust.”
Combat isolation by encouraging
youth to reach out.

“If something feels wrong, you
can talk to someone who will
believe you.”
Let youth know that trusted
adults are ready to listen and
support them.

“No message is worth your
safety.”
Highlight the importance of
prioritizing personal safety over
online pressures.

By using these calls to
action, service providers
can motivate meaningful
engagement, helping to
create safer online spaces
and stronger support
systems for youth.
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Conclusion

 iofa.org/tta Preventing Youth Sex Trafficking: Social Media Toolkit

When adults listen without judgment, when organizations prioritize youth-
informed strategies, and when digital safety is treated not as a restriction but as
a right—we create safer online spaces for young people to thrive.

Preventing youth sex trafficking in today’s digital world requires more than awareness
—it demands intentional, informed, and youth-centered action. Social media is where
many traffickers operate, but it’s also where prevention, education, and empowerment
can thrive. By using platform-specific messaging, amplifying youth voices, and building
trust between youth and the adults who support them, service providers can play a
vital role in disrupting exploitation before it begins.

Sample Posts
MAKE IT YOUR OWN
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Training & Technical Assistance Providers

 iofa.org/tta Preventing Youth Sex Trafficking: Social Media Toolkit

The International Organization for Adolescents (IOFA) and Courtney’s
House provide survivor-led Training and Technical Assistance (TTA) on
preventing and addressing youth sex trafficking and its intersections with
violence against women.

For more information visit: iofa.org/ovwtta

This project was supported by Grant No. 15JOVW-23-GK-05122-CY from the U.S. Department of Justice, Office
on Violence Against Women. The opinions, findings, conclusions, and recommendations expressed in this
publication are those of the authors and do not necessarily reflect the views of the Department of Justice.

National Human Trafficking Hotline 1-888-373-7888 or Text “HELP” to
233733 (BEFREE)

humantraffickinghotline.org

U.S. Dept. of Homeland Security 1-866-347-2423 (24/7/365)

Local FBI Office fbi.gov/contact-us/field-offices

Give Way to Freedom givewaytofreedom.org

National Center for Missing &
Exploited Children

1-800-THE-LOST 

cybertipline.com

Local Service Directory Find Local Services

Organization Contact Information

Additional Resources
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